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Weekly online radio audience  
reaches one in three
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2008 2009 2010 2011 2012 2013

Online radio listeners report listening for  
12 hours per week
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1 in 5 have used a cell phone to listen to  
online radio in the car
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82% of online listeners also tune in to 
broadcast radio
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You might also like these
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CO N T E N T  

Build a compelling  
national/local listening 

experience

P L AT F O R M  

Achieve economies of scale 
through shared infrastructure

R E V E N U E  

Strengthen our relationship 
with the listener



The challenge



Radio Everywhere
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CO N T E N T

R E V E N U E
Ad serving 
CRM

Behavioral tracking (NPM) 
Analytics/Reporting systems







Questions?




